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Abstract

The objectives of this survey research were: (1) to study exposure to real estate among consumers
in Bangkok; (2) to study purchase intention among consumers in Bangkok; and (3) to study the Relationship
of Online Marketing Communications to Real Estate purchase intention among consumers in Bangkok. This
research is a quantitative research. The population group is all people between 25 - 50 years old and living
in Bangkok, with a sample of 405 people. The questionnaire were used to collect data. Statistically analyzed
data using by variety techniques; percentage, mean and Multiple Regression Analysis. The study found that
the respondents were Online Marketing Communications to Real Estate purchase intention there are 3
types; Online Marketing Communication tools Website, Online Marketing Communication tools Search
Engineand and Online Marketing Communication tools Affiliate Marketing. At 0.05 significance level. It is
recommended 1. Real estate companies should focus on online marketing communication. Use of search
tools and marketing through resellers. It is a tool that consumers are most interested in buying and inquiring
about real estate projects. 2. Real estate companies should add information about the communication to
consumers into. Because of this type of online media, consumers are exposed to a variety of media. It is
ideal to develop in the field of online marketing communication. 3. Online Marketing Communications
Marketing through the dealer. Belch, George, and Belch, Michael A. (1993) argue that modern marketing
Marketers will not only develop products to get a good product. The price is reasonable and the distribution
can be easily purchased by the target market. But marketers need to set up a good communication system
in order to communicate with the relevant parties. Because of the work of each person does not match.
Some may work during the day. And some may work during the night. So, in attending real estate
information, there is no definite time. The company is looking for staff to help 24 hours. 4. Consultation on
real estate. Officials must be calm. Provided and patriotic to customer service. Because the knowledge base
of individual property is not equal. Some people do not have the knowledge in this field, but want to buy

real estate projects. He will have to ask more questions than others.

Keywords: Online marketing communications, Purchase intention, Real estate
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